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PRESS RELEASE

FUTUREWEALTH PROJECT REVEALS WHAT IT TAKES TO BE SUCCESSFUL FROM
1,800 HNWS WORLDWIDE

LONDON - Scorpio Partnership in conjunction with Standard Chartered Private Bank and SEI (NASDAQ: SEIC)
announces today the launch of the 2011 Futurewealth Report: 7The Essence of Success. The second worldwide
Futurewealth survey captures insight from 1,800 high-net-worth individuals who are on the fast track to generating
wealth and identifies what it takes to be financially successful.

The report is part of the ongoing Futurewealth Project undertaken by Scorpio Partnership. The project is a long-term
initiative to uncover the attitudes and aspirations of wealth creators around the world. This year there was a 21%
growth in the number of HNWs who took part in the survey.

The aim of this year’s research was to examine what success means to the Futurewealthy. Breakthrough findings
include:

The Futurewealth Report headlines

e Global Futurewealthy remain confident they can triple current wealth within a 10-year time
frame. With current wealth of USD2 million on average they expect to achieve total wealth of
USD6.4 million within 10 years. This represents a lower expectation than revealed in the last
survey, when most expected to quadruple their wealth in this timeframe.

Short-term confidence levels are high with the Futurewealthy expecting their wealth to
double the previous year’s actual performance. Asia and Europe are showing particularly
high confidence levels at present.

The majority equate success with financial achievement, and those who are most financially
successful in the group have three key qualities in common:

o They report energy levels that are 80% higher than the Futurewealthy average;

o They focus 60% of that energy on innovation;

o They also recognise the importance of taking responsibility for others on their path to
success.

Their fascination with innovation extends to the individuals and brands they admire as world-
beating. They identify Bill Gates, Richard Branson and Steve Jobs as the world’s most
successful people. And they regard Apple (65%) and Google (56%) as the world’s leading
brands.

Giving back is also important. 56% regard charitable giving as a measure of their success
and 42% give more than USD2,000 annually to good causes.

And when judging the success of their giving, the Futurewealthy use a wide range of
personal, social and quantitative measures.
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“This massive Futurewealth global insight project is permitting us to gain unprecedented understanding of the needs
of the world’s most valuable consumers. These HNWs are setting the pace of wealth creation and wealth
consumption. Getting to the heart of the success equation will enable the industry to anticipate their future needs,”
says Sebastian Dovey, managing partner, Scorpio Partnership.

wealth

“Understanding trends among clients and developing innovative responses is critical to our future growth. This is
vital if we are to meet our clients’ evolving requirements, anticipate their future needs and support them in all aspects
of their lives, whether this be investing or philanthropy," says Jacqui Brabazon, Managing Director and Global Head
of Marketing, Standard Chartered Private Bank.

“We believe that genuine innovation must start with an intimate knowledge of the end client. In fact, it is only by
understanding how individual investors ultimately engage with their wealth that we can create solutions for our
intermediary clients that are truly smarter, faster - and better. We joined the Futurewealth project as part of this
commitment to thoughtful client insight. Finding that Futurewealthy clients are as excited by innovation as we are has
been tremendous affirmation of our approach,” says Joseph P. Ujobai, Executive Vice President, SEI.

Key findings from the research are presented in more detail in the following pages. The full report can be
downloaded at www.scorpiopartnership.com.

Wealth confidence

In the last survey, we found that the Futurewealthy have Key facts —- WEALTH CONFIDENCE
high levels of confidence about their ability to create
wealth in the short-term and long-term. This remains the e The Futurewealthy in Asia and Europe have the

case in every region in spite of the current global highest levels of wealth confidence for 2011. In fact,
economic climate. their confidence is at the same level as last year.
However, long-term goals have been revised down. On Those in North America have revised their short-term
average the Futurewealthy are now aiming to triple their expectations down following poor financial

current levels of wealth from USD2 million to USD6.4 performance in 2010. However, their levels of

million within 10 years. In the last survey, most expected confidence are actually in line with other markets — at

to quadruple their wealth in this timeframe. roughly 30 points above recent performance.

Short term goals are also bullish. The Futurewealthy typically expect their performance in 2011 to be roughly double
their actual performance in 2010. This is shown in the wealth confidence index overleaf. The average wealth
confidence of the group for the next 12 months is 65 points on the index. In Asia, that figure tops at 75 points.
Europe stands at 71 points and North America lags behind at 48 points. In each case, though, this is roughly 30
points above their actual performance in 2010.

The results reveal that high levels of confidence are an important factor in financial success.
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To what extent have the Futurewealthy increased their wealth compared to their short-term expectations?
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The essence of success

Source: Scorpio Partnership

The most financially successful of the Futurewealthy — those who have
total wealth above USD2 million — report energy levels that are almost
double the group as a whole.

Specifically, when asked how much energy they focus on the things that
make them successful, they report energy levels that are 80% above the
rest of the Futurewealthy group. In other words, if you sum the reported
energy the most financially successful of the Futurewealthy devote to a
range of tasks associated with success and compare that to the energy
levels of the rest of the Futurewealthy, the energy levels reported by the
wealthiest are 80% higher than the rest. Bearing in mind that the
Futurewealthy are already a high-achieving group, this shows the level of
drive and determination necessary to achieve financial success.

Moreover, they channel 60% of this energy into tasks associated with
innovation such as “hunting out new opportunities”, “doing things
differently” and “making things happen”.

Key facts - ESSENCE OF SUCCESS

e The Futurewealthy in Europe are
more likely to define success in
terms of innovation.

Those in North America have the
highest energy levels but focus that
energy on relationship building and
enjoying what they do.

Those in Asia identify setting goals
and pursuing knowledge as key
factors in their success.
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Energy devoted to different success tasks (for different wealth levels)

How much energy do you focus on the things that make you successful?
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These factors can be combined into a rough formula
for success. High energy levels are needed to
overcome the limiting effect of time, and that energy
needs to be channelled into innovation and taking
responsibility for others.

Of note, the study finds that business owners are
more likely to demonstrate these patterns of
behaviour than those who are employed in executive
positions.

time ™’

innovation + accountability

Source: Scorpio Partnership

Rough formuia for success =

X energy’

The importance placed on innovation by the Futurewealthy is also reflected in the brands and the individuals they
most admire. Bill Gates, Richard Branson and Steve Jobs were picked out as the most successful individuals, with
Apple, Google, BMW and Microsoft being the most admired brands. All three technology brands were particularly

admired for their innovation. BMW, meanwhile, stood out for superior quality.
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Brand noise

Which global brands do you particularly admire?
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56% of the Futurewealthy regard giving to good
causes as a measure of their personal success and
42% are giving more than USD2,000 annually.

They evaluate the causes to which they give using a
wide range of measures. Asia’s Futurewealthy tend to
focus on governance. Meanwhile those from North
American are more likely to focus on administrative

costs and whether the charity can measure its impact.

They also evaluate the success of their own giving
using a broad range of personal, social and
quantitative measures.

Key facts — GIVING BACK

Giving strategies closely mirror the attitudes of the
Futurewealthy to success.

Those who identify success with “making the world a
better place” are more likely to give out of a desire to
solve local or global problems.

Those who associate success with “helping other
people” tend to have an empathetic giving style.

And, those with the highest wealth goals are most
likely to want to solve global issues.
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Notes

1. Intotal, 1,751 individuals took part in this second global poll of the Futurewealthy. The average level of
wealth among these individuals was USD2 million. They were drawn from all walks of life, including corporate
executives, business owners and academics, as well as those raising families or taking career breaks.

2. Geographically, 42% of the sample group live in North America, 36% live in the Asia-Pacific region, 19% live
in Europe and 3% live in other countries around the world. 70% are employees and 30% are business
owners.

3. The research covered four topics:
e Success
e Successful brands
e Philanthropy
e Values
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4.

Private Bank

The research was conducted in September to November 2010 using an online survey. Participants were
identified using profiling techniques to determine their likelihood of qualifying as Futurewealthy candidates.
They were contacted directly by email.

The research was conducted by Scorpio Partnership in collaboration with Standard Chartered Private Bank,
SEl and Morar Consulting.

Scorpio Partnership is a pioneer in the art of translating the complex needs of wealthy clients into practical,
innovative and profitable solutions to target these customers. This award winning firm has interviewed over
7,500 millionaires and billionaires worldwide to collect opinions on what they will need next. In addition,
through online projects, such as this one, it has collated insight from almost 5,000 wealth holders on all
continents of the globe. With this knowledge, the firm has implemented strategic research, practical
consulting and business innovation projects in over 35 countries.

Standard Chartered Private Bank is the foundation sponsor of the Futurewealth Project. Standard Chartered
Private Bank is the private banking division of Standard Chartered Bank. Headquartered in Singapore, the
Private Bank has over 1,300 employees including over 450 relationship managers globally. It has 31 offices in
Asia, Africa, Middle East, Americas and Europe. The Private Bank leverages the natural strengths of
Standard Chartered: a heritage of over 150 years in international banking, an international network across
more than 70 countries and strong local presence in growth markets. This puts the Private Bank in an
advantaged position to build and deepen relationships with its clients.

SEl (NASDAQ:SEIC) is a leading global provider of outsourced asset management, investment processing
and investment operations solutions. The company’s innovative solutions help corporations, financial
institutions, financial advisors, and affluent families create and manage wealth. As of December 31, 2010,
through its subsidiaries and partnerships in which the company has a significant interest, SEI administers
USDA416 billion in mutual fund and pooled assets and manages USD172 billion in assets. SEI serves clients,
conducts or is registered to conduct business and/or operations, from numerous offices worldwide. For
more information, visit http://www.seic.com.

Morar Consulting was founded to bring new approaches to brand strategy and brand measurement to help
our clients grow the value of their brands. The success of our work is built on a combination of four key
elements: insight, expertise, technology and action.


http://www.seic.com/�
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For more information please contact:

Sebastian Dovey

Managing Partner

Scorpio Partnership

T: +44 20 7811 0120

E: seb@scorpiopartnership.com

Catherine Tillotson

Managing Partner

Scorpio Partnership

T: +44 20 7811 0120

E: cath@scorpiopartnership.com

Ally Lim

Senior Corporate Affairs Manager
Standard Chartered Private Bank
T: +65 6596 9097

E: Ally.Lim@sc.com

Patti Boyle

Global Wealth Services
SEI

T: +1610 676 1271

E: pboyle@seic.com

To download the full report please call us or visit www.scorpiopartnership.com

Important information:

Standard Chartered Bank (SCB) is incorporated in England and Wales with limited liability by Royal Charter 1853, Reference number ZC 18. The Principal
Office of the Company is situated in England at 1 Aldermanbury Square London EC2V 7SB. Standard Chartered Bank is authorised and regulated by the
Financial Services Authority under FSA register number 114276. Banking services may be carried out intermationally by different SCB legal entities according
to local regulatory requirements. Not all products and services are provided by all SCB branches, subsidiaries and affiliates. Product availability may vary
depending on your Investment Centre.

The SEI Global Wealth Services may be offered internationally by different SEI Investment Company subsidiaries and affiliates according to local regulatory
requirements. This material has not been approved by any of the SEl subsidiaries or affiliates as a financial promotion or marketing communication for any
prospective investor. The information contained in this document has not been independently verified by SEI or any legal entity of the SEI Group of
Companies. This document is not intended in any circumstances as an offer or solicitation to subscribe for or acquire any securities or sale of any
securities in any jurisdiction.


http://www.scorpiopartnership.com/�

	Energy devoted to different success tasks (for different wealth levels)
	How much energy do you focus on the things that make you successful?
	/
	Important information:


<<

  /ASCII85EncodePages false

  /AllowTransparency false

  /AutoPositionEPSFiles true

  /AutoRotatePages /None

  /Binding /Left

  /CalGrayProfile (Dot Gain 20%)

  /CalRGBProfile (sRGB IEC61966-2.1)

  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)

  /sRGBProfile (sRGB IEC61966-2.1)

  /CannotEmbedFontPolicy /Error

  /CompatibilityLevel 1.4

  /CompressObjects /Tags

  /CompressPages true

  /ConvertImagesToIndexed true

  /PassThroughJPEGImages true

  /CreateJobTicket false

  /DefaultRenderingIntent /Default

  /DetectBlends true

  /DetectCurves 0.0000

  /ColorConversionStrategy /CMYK

  /DoThumbnails false

  /EmbedAllFonts true

  /EmbedOpenType false

  /ParseICCProfilesInComments true

  /EmbedJobOptions true

  /DSCReportingLevel 0

  /EmitDSCWarnings false

  /EndPage -1

  /ImageMemory 1048576

  /LockDistillerParams false

  /MaxSubsetPct 100

  /Optimize true

  /OPM 1

  /ParseDSCComments true

  /ParseDSCCommentsForDocInfo true

  /PreserveCopyPage true

  /PreserveDICMYKValues true

  /PreserveEPSInfo true

  /PreserveFlatness true

  /PreserveHalftoneInfo false

  /PreserveOPIComments true

  /PreserveOverprintSettings true

  /StartPage 1

  /SubsetFonts true

  /TransferFunctionInfo /Apply

  /UCRandBGInfo /Preserve

  /UsePrologue false

  /ColorSettingsFile ()

  /AlwaysEmbed [ true

  ]

  /NeverEmbed [ true

  ]

  /AntiAliasColorImages false

  /CropColorImages true

  /ColorImageMinResolution 300

  /ColorImageMinResolutionPolicy /OK

  /DownsampleColorImages true

  /ColorImageDownsampleType /Bicubic

  /ColorImageResolution 300

  /ColorImageDepth -1

  /ColorImageMinDownsampleDepth 1

  /ColorImageDownsampleThreshold 1.50000

  /EncodeColorImages true

  /ColorImageFilter /DCTEncode

  /AutoFilterColorImages true

  /ColorImageAutoFilterStrategy /JPEG

  /ColorACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /ColorImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000ColorACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000ColorImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasGrayImages false

  /CropGrayImages true

  /GrayImageMinResolution 300

  /GrayImageMinResolutionPolicy /OK

  /DownsampleGrayImages true

  /GrayImageDownsampleType /Bicubic

  /GrayImageResolution 300

  /GrayImageDepth -1

  /GrayImageMinDownsampleDepth 2

  /GrayImageDownsampleThreshold 1.50000

  /EncodeGrayImages true

  /GrayImageFilter /DCTEncode

  /AutoFilterGrayImages true

  /GrayImageAutoFilterStrategy /JPEG

  /GrayACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /GrayImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000GrayACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000GrayImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasMonoImages false

  /CropMonoImages true

  /MonoImageMinResolution 1200

  /MonoImageMinResolutionPolicy /OK

  /DownsampleMonoImages true

  /MonoImageDownsampleType /Bicubic

  /MonoImageResolution 1200

  /MonoImageDepth -1

  /MonoImageDownsampleThreshold 1.50000

  /EncodeMonoImages true

  /MonoImageFilter /CCITTFaxEncode

  /MonoImageDict <<

    /K -1

  >>

  /AllowPSXObjects false

  /CheckCompliance [

    /None

  ]

  /PDFX1aCheck false

  /PDFX3Check false

  /PDFXCompliantPDFOnly false

  /PDFXNoTrimBoxError true

  /PDFXTrimBoxToMediaBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXSetBleedBoxToMediaBox true

  /PDFXBleedBoxToTrimBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXOutputIntentProfile ()

  /PDFXOutputConditionIdentifier ()

  /PDFXOutputCondition ()

  /PDFXRegistryName ()

  /PDFXTrapped /False



  /CreateJDFFile false

  /Description <<



    /BGR <>

    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>

    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>

    /CZE <>

    /DAN <>

    /DEU <>

    /ESP <>

    /ETI <>

    /FRA <>

    /GRE <>



    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)

    /HUN <>

    /ITA <>

    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>

    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>

    /LTH <>

    /LVI <>

    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)

    /NOR <>

    /POL <>

    /PTB <>

    /RUM <>

    /RUS <>

    /SKY <>

    /SLV <>

    /SUO <>

    /SVE <>

    /TUR <>

    /UKR <>

    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)

  >>

  /Namespace [

    (Adobe)

    (Common)

    (1.0)

  ]

  /OtherNamespaces [

    <<

      /AsReaderSpreads false

      /CropImagesToFrames true

      /ErrorControl /WarnAndContinue

      /FlattenerIgnoreSpreadOverrides false

      /IncludeGuidesGrids false

      /IncludeNonPrinting false

      /IncludeSlug false

      /Namespace [

        (Adobe)

        (InDesign)

        (4.0)

      ]

      /OmitPlacedBitmaps false

      /OmitPlacedEPS false

      /OmitPlacedPDF false

      /SimulateOverprint /Legacy

    >>

    <<

      /AddBleedMarks false

      /AddColorBars false

      /AddCropMarks false

      /AddPageInfo false

      /AddRegMarks false

      /ConvertColors /ConvertToCMYK

      /DestinationProfileName ()

      /DestinationProfileSelector /DocumentCMYK

      /Downsample16BitImages true

      /FlattenerPreset <<

        /PresetSelector /MediumResolution

      >>

      /FormElements false

      /GenerateStructure false

      /IncludeBookmarks false

      /IncludeHyperlinks false

      /IncludeInteractive false

      /IncludeLayers false

      /IncludeProfiles false

      /MultimediaHandling /UseObjectSettings

      /Namespace [

        (Adobe)

        (CreativeSuite)

        (2.0)

      ]

      /PDFXOutputIntentProfileSelector /DocumentCMYK

      /PreserveEditing true

      /UntaggedCMYKHandling /LeaveUntagged

      /UntaggedRGBHandling /UseDocumentProfile

      /UseDocumentBleed false

    >>

  ]

>> setdistillerparams

<<

  /HWResolution [2400 2400]

  /PageSize [612.000 792.000]

>> setpagedevice



